Elena Pelzer

Living with Cultivating
Messages

What Are the Constructs that Compose
Media Messages in Cultivation Theory?

{} Nomos



This series is a forum for up-to-date empirical and theoretical contributions on
the subject of media reception. One area these studies investigate is how people
deal with the media messages they receive, which ranges from which forms of the
media on offer they select and why, the quality of what they receive and how they
process it, to media reception in everyday life and its consequences for individuals
and society. In short, the series addresses the question of what people do with the
media.

Reihe Rezeptionsforschung

Edited by

Ass.-Prof. Dr. Tobias Dienlin | Jun.-Prof. Dr. Anna Sophie Kiimpel
Dr. Frank Mangold | Dr. Anna Schnauber-Stockmann

Editorial board:

PD Dr. Marco Dohle | Assoc.-Prof. Tilo Hartmann
Dr. Matthias Hofer | Prof. Dr. Thomas Koch
Prof. Dr. Holger Schramm | Prof. Dr. Carsten Wiinsch

Founded by Uwe Hasebrink and Patrick Rossler

Volume 42



Elena Pelzer

Living with Cultivating
Messages

What Are the Constructs that Compose
Media Messages in Cultivation Theory?

{} Nomos



© Coverpicture: metamorworks — stock.adobe.com

The Deutsche Nationalbibliothek lists this publication in the
Deutsche Nationalbibliografie; detailed bibliographic data
are available on the Internet at http://dnb.d-nb.de

a.t.: Miinster, Univ., Diss., 2021

ISBN  978-3-8487-8304-5 (Print)
978-3-7489-2694-8 (ePDF)

British Library Cataloguing-in-Publication Data
A catalogue record for this book is available from the British Library.

ISBN 978-3-8487-8304-5 (Print)
978-3-7489-2694-8 (ePDF)

Library of Congress Cataloging-in-Publication Data
Pelzer, Elena

Living with Cultivating Messages

What Are the Constructs that Compose

Media Messages in Cultivation Theory?

Elena Pelzer

244 pp.

Includes bibliographic references.

ISBN  978-3-8487-8304-5 (Print) Onlineversion
978-3-7489-2694-8 (ePDF) Nomos eLibrary

1st Edition 2021

© Nomos Verlagsgesellschaft, Baden-Baden, Germany 2021. Overall responsibility
for manufacturing (printing and production) lies with Nomos Verlagsgesellschaft mbH
& Co. KG.

This work is subject to copyright. All rights reserved. No part of this publication may be
reproduced or transmitted in any form or by any means, electronic or mechanical,
including photocopying, recording, or any information storage or retrieval system,
without prior permission in writing from the publishers. Under § 54 of the German
Copyright Law where copies are made for other than private use a fee is payable to
“Verwertungsgesellschaft Wort”, Munich.

No responsibility for loss caused to any individual or organization acting on or refraining
from action as a result of the material in this publication can be accepted by Nomos
or the author.



https://www.nomos-shop.de/isbn/978-3-8487-8304-5

For Ben

© NOMOS Verlagsgesellschaft. Alle Rechte vorbehalten.



https://www.nomos-shop.de/isbn/978-3-8487-8304-5

© NOMOS Verlagsgesellschaft. Alle Rechte vorbehalten.



ACKNOWLEDGMENT

This book would not exist without the intellectual support and guidance
of my advisors, Prof. Dr. Julia Metag and Dr. habil Jens Woelke. I would
like to thank both of them for giving me the opportunity to work on a
topic that I feel passionate about, for their invaluable wisdom, and for put-
ting trust in my work style. I would also like to thank Prof. Dr. Benjamin
O. Turner and Prof. Dr. Andreas Fahr for their helpful remarks on an
earlier version of this manuscript. My thanks also goes to the scholars who
crossed my path as collaborators such as Dr. Patric Raemy, Dr. Deborah
Castro, Prof. Dr. Tom Fritz and Prof. Dr. Benjamin O. Turner; I truly
appreciate all the stimulating discussions we have had.

I also want to thank my family and friends, who are the most dedicated,
caring, and supportive individuals in the world. And finally, I want to
thank my husband, Ben Pelzer, whose faith in me and endless patience
throughout the research process was unwavering. I am so happy your
steadfast belief that I would publish this book was actually realized. Thank
you.



https://www.nomos-shop.de/isbn/978-3-8487-8304-5

© NOMOS Verlagsgesellschaft. Alle Rechte vorbehalten.



Abstract

Cultivation theory assumes that the exposure to messages on television
affects people’s conception of social reality. Initially, it was assumed that
these cultivating messages are uniformly distributed and that the viewers
are unselective in their viewing habits. Over the last five decades or so,
a large volume of empirical studies has investigated this cultivation effect
further and produced significant development and refinement of the theo-
retical premises.

One of the most substantial developments is the introduction of genre-
specific messages and metanarratives as alternative concepts of how mes-
sages are conveyed on television and how viewers receive them. Genre-spe-
cific messages assume that viewers have preferences for certain genres and
that each genre consists of a unique message; metanarratives, on the other
hand, assume that there are messages that are conveyed across different
genres which are sought out actively by the viewers. Much of the criticism
around these alternative concepts of cultivating messages centers around
the question of how they differ from the original concept of uniform
messages. Moreover, some critiques doubt that there is a need for alterna-
tive concepts despite the changes in the media landscape towards online
television.

In light of the shift in viewing habits towards online television includ-
ing subscribed video on demand (SVOD) services such as Disney+ or
Netflix, this book explores the constructs and the set of propositions
that compose media messages in cultivation theory. To this end, the cur-
rent conceptualizations of cultivating messages, namely uniform message,
genre-specific messages, and metanarratives, are disentangled by evaluating
their degree of precision and underlying main theory. From the implica-
tions of these three message concepts and against the backdrop of the
trend towards a greater fragmentation of genres towards subgenres in the
era of online television, an original concept for cultivating messages is
introduced: subgenre messages. Including this original concept, the final
set of four main concepts for cultivating messages is then synthesized in
order to assess how similar or different they are to one another. The result
is the definition of two postulates and a number of lemmas that relate
the cultivating concepts to one another in a generalizable framework that
applies to any field and research area that studies cultivating messages. By



Abstract

using the degree of fragmentation of messages and the level of selective
viewing as the framework, a two-dimensional space is developed to situate
the four cultivating concepts.

In a unique simulation model, the validity and implications of the pos-
tulates, lemmas, and two-dimensional space are tested. The simulation in-
vestigates how a bias between true and estimated message concepts affects
the results from cultivation analysis. The study consists of a data generat-
ing framework in which the true state of the simulated world is defined,
such as the way viewers behave and how messages are distributed. The four
generating frameworks, each guided by an according message concept, are
then analyzed in a second step by a data analyzing framework. This ensures
that data derived from each message concept is analyzed through the lens
of each message concept. The results show that the cultivation effects
differ substantially, although still to varying degrees, depending on the
message concept that is applied. The analysis of uniform messages is only
convincing in the single case when uniform messages shape the reality. In
most cases in which the analysis performed differs from reality, subgenre
messages outperforms the alternative message concepts. The simulation
also demonstrates the mechanisms of the original concept of subgenre
messages which enables future scholars to implement it in their future
research.
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